-
NSCHIRB MBR ISR R 2

Introduction to Yangzhou Culture & Tourism and
Prospects for Cooperation with Europe
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Cultural, Radio, Film and Tourism Bureau, Yangzhou City Government
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Beautiful Yangzhou
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= World Capital of Canals = World Capital of Gastronomy = Cultural Capital of East Asia
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Yangzhou is the geographical intersection of north and south of China, as well as
the Maritime Silk Road and the Overland Silk Road.
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Thestory of a river
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2,500 years ago, in the Spring and Autumn Period, the construction of Grand Canal
started in Yangzhou.
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In June 2014, the Grand Canal of China, led by Yangzhou, was successfully inscribed on World Heritage List
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Dongguan Street is a "4A" scenic spot and "China's top ten historical and cultural

streets”, visited by Chinese and international tourists.
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Marco Polo The Travels of Marco Polo



3T « % ¥ (Marco polo)

134 muvmeu:nun«t Ambrd- il




One of the 4 majo "‘}
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Yangzhou Baozi
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Yangzhou Fried Rice
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* Yangzhou has 57 scenic spots of grade A or above, ranking 3rd in the province

* Gaoyou City is a provincial-level tourism demonstration area

* Fangxiang Town, Hanjiang District, Yanhu Village is selected as national rural tourism
village

* Dongguan’s historical and cultural tourism zone is a night culture and tourism
consumption agglomeration area,

* Lingtang Hui Islamic village and other 3 villages are listed on the provincial tux;al
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tourism key village directory PSSl |
-6 projects have been-mc‘rudednm-‘the provincial key cultural tourism prOJect database
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Yangzhou International Half Marathon
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International Horticulture Expo 2021, Yangzhou
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Future perspectives

on exchanges with
the European market




TR 3z aZ i BI IR

Current status of exchanges with the European market

Orléans, France Sweden Spain BBC English Invite Canal
Tourist Travel Talent
Website Expert Show



\

XIRRMN A3 RAIAR KRR

Future perspectives on exchanges with the European market

e Conduct cultural exchange activities
between China and Europe
- s aa=ra Al BiNEEs|lzyad  © Continue to develop online and offline
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Exploration and application of
international standards in tourism







INTERMATIOMAL URBAN AND REGIONAL COOPERATION
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Funded by the
European Union

Bielsko-Biata - region of Podbeskidzie Hl|/REf7E-EEITE - 5 12 D1 ER B 5F X
“Your best tourist destionantion”
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Tourism & Culture in Green and Digital Transition
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Regional Development Agency in Bielsko-Biata E{EE (F 1R/ 5) 4 Io 7 2022 UE3 fy 7%



Bielsko-Biata - Ski resorts, Spa resorts, mountain trails, glidiy// /\QQ
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Bielsko-Biata - Common digitalization of historical heritage
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E-TOOLS

2D

3D

Alr View

Movies
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Common 3D digitization Eﬂﬁﬁﬁﬁ—&i—lﬁ)ﬁﬂﬁ* il II-E' I ﬂ” -
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Budatin Ce-:;.stlle - chapel

Virtual sightseeing

Rotunda of St. Nicholas

PROJECT IS A JOINT EFFORT OF THE POLISH AND SLOVAK ORGANIZATIONS AIMING AT PRESERVATION OF MOST VALUABLE CULTURAL ASSESTS OF THE
POLISH-SLOVAK BORDERING REGIONS. SELECTED OBJECTS HAVE BEEN DIGITALIZED USING 3D TECHNOLOGIES AND DIFFERENET FILM MAKING
TECHNOLOGIES AND MADE AVAILABLE TO THE TOURIST IN THE FORM OF 2D, 3D, VIRTUAL TOURS AND FILMS. THIS ALLOWS FOR BETTER RECOGNITION AND
PROMOTION OF THE REGION, AND MADE POSSIBLE PRESENTATION OF THE UNIQUE PIECES OF ART NORMALY NOT EXHIBITED OR IN HARDLY ACCESIBLE

MOUNTAIN LOCATIONS.
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Bielsko-Biata - Common digitalization of Film heri ;
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=, The aim of the GreenFilmTourism project: %@, EE.%;J?&%?@ Ef:] E%
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gl film cultural heritage of the Polish-Slovak border : =
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-.ew d{rdmary 3 area, increase its tourist attractiveness, develop 3|, @RISR
) Jﬂl{.fmﬁ? e sustainable solutions and tools to develop HRATE, DFRESRH]
m::'@g:::ﬁg:{;ﬂq}g?fe environmentally friendly film production fesf.
T b Film portal: g ot - AR
Contains mformatlon on com pleted film AEHERX ERRPEN |
productions in the borderland area, locations RENER. PRLE (2
(main and detailed), inspirations EOL AL - e |
Digital map 3 e a ] |

Includes a trail of film, cultural heritage to enrich @ 5 mB @™,

the tourist offer. The collected datais supposed ta DIEEWEALR. FrluEm

be an inspiration for travels of more and more gﬁ EE%{)@@%@%E;&

demanding and inquisitive tourists who declare %%ﬁﬁﬁggggggﬁé%

their willingness to get to know their homeland  zus 7w cmEEMX—
| WX

and the region.
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TBH’LS RAILS BIKE HIRE COACHING ENDURO RACE GALLERY CONTACT

Map of trails Trails Regulations Accommodations Restaurants

TRAILS

The Enduro Trails mountain bike trail complex is located in the City of Bielsko-Biata.

INNOVATIVE ENDURO MOUNTAIN TRAILS BECOME ONE OF THE MOST SUCCESFULL NEW TOURISTIC OFFER IN THE
REGION. DOWNHILL MOUNTAIN BIKE TRAILS ARE CATCHING THE INTEREST OF THE BIKERS FROM ALL OVER THE EUROPE
BEING A ONE OF THE BEST PROMOTIONAL ACTIVE TOURISM FACTORS FOR THE REGIONAL TOURISTIC SECTOR.
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Bielsko-Biata — Beskid PASSPORT /// /\QQ
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INTERNATIONAL CROSS-BORDER PROJECT PROMOTING ACTIVITIES AMONG POLISH AND SLOVAKIA BESKIDY MOUNTAIN CHAIN UNITING

COMMON CULTURE AND CULTURAL ASSETS AND HERITAGE OF THE TWO NATIONS WITH SAME TRADITION
WITHIN THE PROJECT ONE JOINT TOURIST OFFER CALLED BESKIDY PASS HAS BEEN PRODUCED.
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OVER 30 MOST INTERESTING CULTURAL AND TRADITIONAL ASSETS HAV
BEEN IDENTIFIED AND TOURIST TRAILS INDICATED AND MARKED
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PASSPORT B ESKIDY

PASSPORT

OF BESKIDY ( ey s g shos e 0 s s s Sk o Regioral Development Agency SA n Bieso - B wih -
J s Obcianske ZdnuZenie Spolok Ci

‘Agencia Rozwoju Regionalnego S.A.
u Gy 365
elfon 004853 18 4770, B2 2575, B1G 01 2
emai: buro@arsapt

?ﬂ Obiianske Zdruzenie Spolok Cechov Kystc
: ‘Vynj Kombec 269
02354 Turzka

12100421 905 476 277, 903 511 134
e splokck@post 5

Www beskyidpartners eu

PROJECT WAS A JOINT EFFORT OF REPRESENATIVES OF TOURISM INDUSTRY
FROM BOTH SIDES OF THE BORDER WORKING TOGETHER TO PROMOTE
COMON ROOTS OF THE BESLIDY CULTURE AND PRESERVE HERITAGE
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Bielsko-Biata cooperation concept /// /\QQ
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BESKID INTERNATIONAL FOLK AND ART WEEK IS A YEARLY EVENT WHICH IS THE MOST INTERESTING TOURISTIC EVENT
PROMOTING CULTURAL HERITAGE OF THE BESKIDY REGION
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ACTIVE TOURISM COMMON PROMOTION
AND PROJECT DEVELOPMENT
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EE - ERER Jan Sienkiewicz
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sIRERR-LLERREEZRNE  Director Int. Relations

Regional Development Agency in Bielsko-Biata

Ul. Cieszynska 365
43-300 Bielsko-Biata

B4 telefon: + 48 606 648 115, +48 33 816 9162
BR4E e-mail: biuro@arrsa.pl, jsienkiewicz(@arrsa.pl
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Beijing Tourism and

Cultural Innovation In
the Digital Era
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Inbound tourism promotion is bullt into China’s 2022 14th Five-Year Plan
Tourism Development Strategy, with the aim of welcoming visitors back to China
with world-class infrastructure and improved travel experience. As the capital
city and host of the 2022 Winter Olympic Games, Beljing Is leading the way.
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How Beljing is using digital to stay ready for inbound tourism

/ Engaging, empowering, and keeping close contact with
Industry partners around the world through digital

= @

Beijing Tourism Beijing Trade Connect Webinars and online
\ Expert B2B hub trade roundtable
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Beijing Tourism Expert

* E-learning resources
* Trade information

* Suggested partners, itineraries and recommendations

* 5 languages
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All Training Fact Packs Webinar

Learning Progress 0%

stating

Check more info >
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Mot Secure — factpack.traveltradevisitbeljing.com.cn

Opened in 2019, Daxing Intermational Airport features a
distinctive starfish shape and was designed by world-
famous architect Zaha Hadid. It's located to the
southwest of Beijing, bordering Hebei Province.

Coach, minivan and taxi

Daxing is located 46km from the city centre, about an 80-
minute drive. Similarly to Beijing Capital International
Airport, access to coach and minivan loading is easy for
groups. Taxis will cost around RMB220 to the city centre.
However, you should always keep in mind that Beijing is
notorious for its traffic jams and therefore, the travel time
may increase, as well as the final taxi fare.

Chigila

'[ELCOME EXPERTS

Study our newly launched Fact Pack

#(learn about places your guest may not know,. &



Beijing Tourism Expert Certificate

Official digital certificates from the Beijing Municipal Culture and Tourism Bureau are awarded
to travel agents who complete all fact packs and attend all webinars.
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Nuo Li - st
%( 7) is investing.

1d - Edited - ®
Happy to receive my Beijing Tourism Expert
Certificate from the Beijing Municipal Culture and
Tourism Bureau. Looking forward to showing the
beauty of my hometown to the world!

#BeijingTourism #BeijingTravel #VisitBeijing
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CERTIFICATE OF ACHIEVEMENT

BEIJING MUNICIPAL CULTURE AND TOURISM BUREAU
BEIJING TOURISM EXPERT CERTIFICATE

This is to certify that

Nuo Li

has completed all the webinars and fact packs as part of the

Beijing Tourism Expert certified online

Beijing Municipals
Tourism Bureau

ISSUE DATE
2021-07-17
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Beijing Trade Connect B2B hub

An easy-to-use online database of Beljing’s tourism resources, with multi-lingual listings for
attractions, accommodation, tour operators, itinerary themes, tour guides, and other suppliers.
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Beijing Jintai Art Museum Beijing Enamel Factory -- Olympic Water Park China Odyssey Tours
Cloisonné Intangible...




Webinars and online trade roundtables

Six virtual events in five languages, focusing on MICE, Beijing 2022 and winter tourism, intangible
cultural heritage, and other key themes.

Cnline Roundtable: The Future of Beijing MICE

Traditional Chinese Medicine and Wellness

Start Learning

OFICINA MUNICIPAL DE CULTURA Y TURISMO DE BEIJING
TRADE CONNECT

Tras el patrimonio cultural inmaterial en los hutongs de Beijing

Cnline Roundtable: Incorporating TCM with Travel

Start Learning
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Start Learning
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Start Learning
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Digital marketing matrix of the Forbidden City on WeChat

WeChat
account:

Tourist &
services

WeChat official @

account: Stories of

the Forbidden City WeChat Channels
account: Video

= -
promotion for the
-

Forbidden City

Mini Program:
Exhibitions in the
Forbidden City

Mini program:
Ticket booking,
introduction to
buildings and
collections, visitor
audio guide



Video marketing

Using short videos to promote destinations or attractions has become very popular.
Video series have been created to make the multi-angle promotions.
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Documentary series on Intangible
Cultural Heritage
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Media Coverage of Digitalization for Enhanced Culture & Tourism Experience
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Lanterns narrate the stories of cities




Short video by Beijing Tourism and NBTC

China Keeps Turning---Shared Economy Show Case
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Monuments

& Sightseeing Pamvotida Lake
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35.000

Active
Academic
Community

35,000 AR AR 2505815

2 Easy
accesses 1 hour
through 1 from the et

i : Northwestern port
E%?aat'a and International of Greece P

highways Airport (Ilgoumenitsa)
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loannina Convention & Visitors Bureau A [N Fik G

A nonprofit organization that provides education and resources to the local
community and travelers with the aim of promoting travel to the city of loannina,
events (incl. Festivals / Cultural events) and conventions in the area.
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IOANNINA

WHAT DO YOU WANT TO DO FIRST? TOP 10 HIGHLIGHTS EXPERIENCES SIGHTSEEING

Accommodation ongress Venues uccess Stories

Why loannina?

loannina, a place of unrivaled beauty, surrounded by

, , *
unspoiled nature, is the perfect meeting and i

conference destination. '

The town is built on the Egnatia Road that spans two {

millennia connecting Europe to Asia. Today Egnatia is " T

a state-of-the-art European highway and loannina is a i ’ 1
proud host of modern hotels, convention centers and E " ‘ E g g . =
one of the country's mos igi i ities, the :

t prestigious universiti




Business Tourism & & iR

A Science and
Technology Park
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(The Greek Silicon Valley!)
(FREER)

40 acres area 40 L

7.000 m? buildings 7,000 Z 5 E X

700 new job positions 700 #1 5{L
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Digital applications in the tourism development
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Digital Era

It’s always a
good day to
travel.

Virtual Guided Tours .

Tours Guides Themes Destinations Google Transls

www.viewpal.com

[OANNINA

OLD.NEW.YOU

Digital applications in the tourism development

Online Campaigns / SEM
TR /R RS EE

w Travel loannina .
""" ANUOTIEUTNKE oMo Georgios Xenakis @ - 12 Maptiou - &

H moAn Twv lwewviviow Kol i eEupuTepn TEPLOXT TNE Elval Sy TOToG
YERATOG TapaSOTEl;, BpUAoUG KO TIOVEHOPIPEG ETTLAOYEC Yidl
TIEPUYNTELS, TIOW KGAUTITOUY KOBE yoaTo.

Mot TIOAR, CUETPITEG EUMELPIES,

(IDANRINA
[

w  Travel loannina .
R AnpoateuTtnke omo Georgios Xenakis @ - 7 Maiov - @

To obomoplkd OTa HovaoTHpLla TwY lwavvivwy dev TeAelwvel TTOTE.
AvTiBeTwe, avolyel VEeC TIPOKANTELC YWwoewV Kol Baupaopov.
#Greece2021 #travelioannina #ioannina
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http://www.viewpal.com/

Centuries — 0ld traditions
full of NEewW energy welcoming YOU
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TIANFU
iy = \ o
ANARA |‘ (O@ DIGITAL CULTURAL
TIANFU NEW AREA CREATIVE CITY
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4500 years of civilization history 2300 years of city history 14.3 thousandkm? 22 miillion
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The GaWC World City Ranking No.59

SlobalFinancial Centres Index Ranking No.35
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LHRRE FREIR RS S IREIT Topping the list of Happiest City in China for thirteen consecutive years
[SES2017] 28077
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Topping the list of Chinese Cities Based on Business Attractiveness for six consecutive years
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Chengdu is buﬂding., W ~city demonstratlon area that puts the :
new development concept into practice > . 312 Fortune Global 500 companies
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In October 2014, the State Council approved to set up Sichuan Tianfu
New Area which became the 11th state-level new area

smpgn 1578 km?

Total planned area of 1,578 km?

LK 5064 5B

Core area planned with 564km?

20212xaewrd000iz%

2021 GDP over 400 billion RMB

SENIMEREHRPEFEE B\

GDP ranking No.5 in National new areas
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TIANFU NEW AREA
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Functional areas in TFNA
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Tianfu Central Business District
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Chengdu Science City
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TIANFU

=1 T=Phvd DIGITAL CULTURAL
ﬁmﬁhé |‘ (@ CREATIVE CITY
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Tianfu Digital Cultural and Creative City

iR 140km?

Planned area 140km?

AZFEB#TR Development orientation:
- EEEFEIRRIFI
National source of digital creativity
- FORRALITERIEIE KR
Audiovisual intelligent growth pole in western China
" =g NEUFTR

"The Belt and Road" cultural innovation landmark
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30 kilometers away from both

— | =

9 g £E

“—me. [IXY] w 3 mnl
m:.. ' )~ .uw.
T + ﬂ&n

ssss

BRENL R EE900005 Ax

©
()
[
D
v -
Q
< .2
% —
T £
£ 3
i e e g = o
IRIIE RN 3 .J% = £eeo
L = 5
e =R = w2
) ". u- . *‘ om c o))
:-o ﬁ t .m u
= & °
i [ = <
5 __lﬁ: k) e
k= 5
KK EHZ o
= & 5 %
K o
I )
. I ' _. ‘ mm
-.-. h- _— — ‘
[] [ ] _- .u—_ — _ ~
I ] : I !
| [} , I I
| | | I ! -
R 3
g\ - o
“" T11] —— — - u 2
wesenen — — — e (@] o
T Vg ! e cz
sesBOOMS ’ — — \ -EE_ m
TI111] —— — \- o g
I y ! st = Tc
RHHLT f__ L ooy 24
HEHHRHI N | _w“ s Be - %%m ©
N / ‘— / ” ". ' E-E © ala
' A ¢ so7 L L, e ¢
L ] \ ‘J Ll asssssssdddan T A om
G, e ey M B
" SR - = RO R E= R
~ELd Ly
IS, = = R, b
Aeadl rz."u.. Lt @
\.t m./f LU
. ..«: w. N IR
EEHHHIAEID S
. "oo- [ ] oo.“. (X ] "“"”."""
REHL ..."um.. %nw
vtt V1baeseeeeney saagaaasienee oo N
."" --..-...t.-.*-..- ..t. - -.-...t..-./ /‘Q

i “:.n"u} \

(LELLL]

(AR RET ISR NN Y

00000000000
w.-.oo.oo..

(AR RRAN NI ] ] )

[(FIENTTY]
sesasRee

(L L L LT R ]

(LI LL]]

ssee sscccsanse ssssseen 0
(X1 (EEX LIS NN RNRL]]
" sheese 0

.

(L]} tesseee (EERIEL]]
(1] (LI LE L)) (LRI A L]}
SEB0000 BRRRRINN
ssesne ssessee

(ALY ] )
(IERTIX]]
(AR RE NN R] ]
0000 0000

(1]}

()R

ax

] L

Shuangliu Airport has 132
international air routes
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5 kilometers to Tianfu high-speed rail station

40 5% LR

40 routes

8IVEY ENAGGF IFE
8 hours to Beijing, Shanghai, Hongkong
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Relying on the skeleton road network, a scientific transportation

system which includes “rail+bus+slow-moving system” has been
constructed
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Jointly build Sino-Italian Culture and Innovation District

201752, JEFEBICERAHSEENRFHE Wik
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In Feb 2017, witnessed by President Xi Jinping and President Mattarella,
the Sichuan government and the Ministry of Foreign Affairs and
International Cooperation of Italy signed a joint statement about building
Sino-Italian Cultural Innovation District together in Chengdu.
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2nd Network Audiovisual Industry Base in China
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3rd National Copyright Innovation and Development Base in China
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National source of digital creativity Audiovisual intelligent growth pole in western China "The Belt and Road" cultural innovation landmark
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We respect its original ecological environment when
design this area
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Insist on 81.7% blue-green space ratio
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Build a ecological hub of 6.7km?
migE "—IOJLER" HTSE

Construct a “one center and nine corridors” city pattern
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Urban buildings integrate w1th nature
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We pay attention to personalized lifestyle, aim to create an inspiring atmosphere in this ideal garden residential environment
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Urban 3D modeling is used to form the visual

A : information system of smart city
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New forms of business, products and

e ¥ = s Dp =i services for the cultural industry
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Highland of digital culture
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Valencia, European Capital J]ﬂ_lJ_R_C

of Smart Tourism

I L COOPERATION
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european-capital-smart-tourism-2022 es

EUROPEAN CAPITAL
OF SMART TOURISM


https://smart-tourism-capital.ec.europa.eu/valencia-european-capital-smart-tourism-2022_es

Valencia, European Capital of Smart Tour{Hy
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Tourism represents 15,5% of the GDP of the region.

In 2019, we received 10 Million international tourists. We are one of the most
visited regions in Spain and in Europe by international tourists.

The European Union has appointed Valencia, the capital of the region, as
European Capital for Smart Tourism.

A Jury of the European Commission specialised in accessibility, sustainability,
digitalisation, cultural heritage and creativity, has selected Valencia among the
main capitals in Europe.

The jury has valued the commitment of the Valencian capital to develop projects
that promote smart tourism, networking and promoting the development of
innovative, sustainable and inclusive tourism.
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Valencia, European Capital of Smart Tour{Hy
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Valencia lies on the Spanish South-eastern coast and is the third largest city in
Spain with over 791,000 inhabitants. The city boasts avant-garde architecture, a
futuristic Arts and Sciences City and many creative events such as the Goyas film
awards or the Michelin food gala.

The city welcomes 2.2 million visitors every year and is home to three UNESCO
World Heritage Declarations.

Our tourism sector employs over 30,000 professionals

AT AL T AT R E, AT HE =R, EFRAEEM79.1
Ho FATEWHA RIS AT DRIES . R E KRB ZARE A, 2870 4%
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Sustainable and climate conscious
TR B 5 AR R MTURC

INTERNATIONAL URBAN AND REGIONAL COOPERATION
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* We are the first European City to receive a double ITU (UN) and ISO certification
for the Sustainable Development of Cities.

* Valencia is working to measure & certify carbon footprint of its tourism activity.

* Aims to become carbon neutral by 2030 and currently counts with several
Sustainable Action Plans which include measures to reduce CO2 emissions,
encourage electric vehicle usage, improve energy efficiency, promote
sustainable food options and note impacts on cultural heritage.

* Valencia City Council actively monitors the social sustainability of tourist activity:
control of irregular accommodation, installation of sensors in leisure areas to
regulate noise, regular surveys of the public and more.

* The City Council seeks the involvement of residents and other agents in tourism
governance. The Municipal Tourism Council, with 60 representatives.
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Inclusive + accessible tourism

R+ o RERAS IR

Valencia works closely with PREDIF (State Representative Platform of People with
Physical Disability), and 52 of Valencia’s tourist entities and companies meet the
requirements of PREDIF’s inclusive tourism programme. Accessible tours.
Information offices offer braille translations and pictograms. An 24/7 interactive
InfoTourist platform. The Visualfy system: an Al system that sends visual
notifications to users’ devices.

motorways and its port which all have features for passengers requiring additional
assistance.

Valencia City Council actively monitors the social sustainability of tourist activity:
control of irregular accommodation, installation of sensors in leisure areas to
regulate noise, regular surveys of the public and more.
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The unparalleled economic benefits of digital muRc_
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Valencia is integrating several smart practices and collecting information in
order to develop and enhance the city’s tourist experience.

* We have implemented digital resources to amplify the exploration of our
history and traditions and continue to strive for sustainability and protect our
natural environment.

* Our support for digitalising tourism small and medium enterprises has also
proved fruitful: in 2019 Valencia’s online tourism shop had a turnover of €4.5
million.
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Valencia, European Capital J]ﬂllRC

of Smart Tourism
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european-capital-smart-tourism-2022 es

EUROPEAN CAPITAL
OF SMART TOURISM
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in Kunming in the Digital Era
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The culture and tourism industry is one of the industries
hardest hit by the COVID-19 pandemic. All segments of
the industry, including scenic spots, hotels, travel
agencies, performances, and catering, are facing major
challenges. Nevertheless, wherever there is crisis, there
lurks opportunity. The pandemic has forced all industries
to seek digital transformation and has also provided a g
rare development opportunity for the culture and tourism g =xm
industry. ob .

Cooperate
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New models and new forms of business such as
cloud tourism, cloud performances, and live
streaming e-commerce are booming, giving new
vitality to the traditional culture and tourism
iIndustry.
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The industry leverages digital technology to
promote development, steps up recovery in 4\ _ :
the post-pandemic era, and takes the lead PSS ENSSINE R
in boosting the consumer market, turning M T LG A gt
the crisis into a strong impetus for high-
quality transformation and development.
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B Firstly, media: turning technology into industrial
elements. &
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Click to view the panoramic

Virtual reality technology is used to foster culturally .‘?.EEE%Q%%HE@ map of the scenic spot

Immersive travel experiences. Thanks to the slow
live streaming (real-time video streaming of scenic
spots) on the platform of “Tour around Yunnan with a
Mobile Phone”, the public can enjoy the scenery of
scenic spots in Kunming in real time without having
to leave home: laser-based interactive holographic
display of the Haigeng Dam, drone show in the Park
1903, naked-eye 3D projection of the Stone Forest,
to name just a few.
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B Secondly, supply: using technology to activate
consumption scenarios in destinations
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Kunming has built a cloud service platform for public culture,
and created intelligent application scenarios such as the one-
nour cultural service circle, VR video storytelling for
intangible cultural heritage, AR-based cultural and creative
products, intelligent tourism towns, intelligent hotels,
intelligent scenic spots, etc. The city has been enriching
digital tourism products and offerings, advancing the
innovation-driven development of digital content such as
digital performances, digital art, online animation, online
music, etc.
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Thlrdly, demand: using technology to stlmulate
consumer demand.

ERTITET . S R per—— FEEER

¥ 13=—1 ” o 2ERAZY b RKEARPREREM, BZ FEERNT
AEEF T& Il:|:|I T > ]Z"‘ ﬁﬂ"?ﬂ!ﬂ: IZA;E = AR A SRS Retirer:ent holiday tour

ﬂ] E H% IX—XI j:i 7K E,\J ;g ﬁa , ?T_l ;B’}- g ;E ﬁj‘: Photography tour: Take pictures of
ki - TMSES A - Biie IR
AME - EFEMNEENERER - M —————

Kunming has created

and launched “Scenic

+7 2 HE# FPiMER b

Spot 1{e]g

different consumer groups. With the aid of RESHEENENER iﬁ;jf‘;?* BANOE B
professional teams and Internet technologies, the e ruealits "% “Outdoor fitness tour: Beautiful

scenery, relaxation, exercise

city provides tourists with tourism products
featuring

¥, Changhu Scenic Area:
- = According to folklore, the

Eﬁ'.ﬁ@ﬁ lake is shaf)ed like a

slender girl
B FUNE @ e i

, achieving the goals of
reducing publicity costs, maximizing overall benefits,
and enhancing its image as a tourist destination.
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Fourthly, services: enhancing technology-enabled public services and industry regulation to
improve efficiency

eeAREERK 1 oot RATWIEREKE - Fiil ~ WENSEERKP T TN AZA - Bl
T RNSNZEEFERS - 2 7 2k BARNERERE -
Kunming has established to enhance industry

regulation. By inte?ratir(ljg monitoring, surveillance and command management into one system,
the city has established an industrial operation monitoring and emergency command system,
realizing the intelligent regulation of all tourist destinations.
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Fifthly, policies: relevant government agencies in Kunming have issued policies on using technology to promote the
ntegrated development of culture and tourism. By promoting innovation underpinned by fiscal spending and policy

support, thé city enables the culture and tourism industry to leverage technology to pursue high-quality development
in st-pandemic era.
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Cooperation in the Culture and
Tourism Industry
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In order to speed up the resource
digitization, intelligent operation and offering
of technology-based services in the tourist
destinations, Kunming is ready to work with A i i i
the European side to seek cooperation in the A7 k :
following fields: AR e S e
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Cooperation in the Culture and
Tourism Industry e
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I Expanding international
neration in culture and tourism.

. thbHH.BTEiﬁUi@/ﬁ?Hfﬂg Ee - HRE
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« Leveraging the platform of Kunming International
Friendship Cities Tourism Alliance to tap the potential
for cooperation between Kunming and international
friendship cities in unified marketing, mutual delivery i
of tourists, cultural and artistic exchanges, etc.; taking g
advantage of Kunming’s geographical advantage in g
radiating Southeast Asia and South Asia; making good
use of the 144-hour visa-free transit policy; sharing the
cultural tourism market and resources. Iﬁﬂjﬂziﬂﬁlplﬁa

Cultural Themed IP Projeet. rn\G i 7
Cuihui Park




W, SRl
Innovation of Kunming’s
Culture and Tourism Industry

il Introducing international top
culture and tourism brands

AR5 E NN 22 o0
c ANZFTBoEALIMBELE
« EREBIIEMBIEIP

 Actively introducing renowned
domestic and international brands

« Supporting local brands of Yunnan
Province to go global

* Focusing on creating well-known |IP

(intellectual property) products in the
cultural sector
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Building a platform for cultural exchanges between China and EU countries;
promoting economic development and trade in tourism services.
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The two sides may strengthen cooperation in culture and tourism between
China and Europe and jointly promote the early recovery of inbound and
outbound markets for the travel and tourism industry

B Europe

1] DY I —
South .. gt/ L
Asia
| T4 BN e\ AN\ _ _ | £ j ~ Hong Kong, Taiwan, Macau
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EUROPEAN PROJECT BODAH, 2019-2022
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Atlantic Area

European Regional Development Fund EUROPEAN UNION
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SANTIAGO DE 606 N :Altlltet' 'Ae”
COMPOSTE ic Area - CONCELLO DE
TURISMO BIG OPEN DATA ATLANTIC HERITAGE ~ Europearﬁe';!nal Development Fund EUROPEAN UNION SANTIAGO

mﬁﬁ% https://www.youtube.com/watch?v=1eMab7KGpGU

https://www.bodah.eu/

\
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SANTIAGO DE BODAH: What does it mean? mmlm y
TURI S M O SANTIAGO

BIG AND OPEN DATA FOR THE DEVELOPMENT OF NEW
PROCESSES TOWARDS ATLANTIC HERITAGE MANAGEMENT

Atlantic Area

European Regional Development Fund  EUROPEAN UNION
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600

BIG OFEN DATA ATLANTIC HERITAGE
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European Regional Development Fund EUROPEAN UNION
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gl(x)lfwgloAs(’}rOEEzE\ BODAH PARTNERS CONCELLO DE
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8 PARTNERS:

1.Turismo de Santiago de Compostela (Leader). Spain 6 bnll
2.Fundacion Sta. M2 |a Real del Patrimonio Historico.Spain ° —
3.Fomento de San Sebastian. Spain

4.Universidade Nova de Lisboa Faculdade de Ciéncias e Tecnologia. Portugal

S aiterrey
Atlantic Area

nd EUROPEAN UNION

CORK
i ité ’ INSTITUTE OF
5.Université de Pau et des Pays de I'Adour. France Lt my GCU
6.Cork Institute of Technology. Ireland St Mari L

7.Glasgow Caledonian University. UK
8.Bangor University.UK
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AN DR Objectives H#Fx "“ o

TURISMO SANTIAGO

1 Programme priority
Stimulating innovation and competitiveness

2 Programme specific objective
Strengthening the transfer of innovation results to facilitate the
emergence of new products, services and processes

3 Fields of intervention

Research and innovation infrastructure (public)

Research and innovation activities in public research centres and
centres of competence including networking

1 R SC IR
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WORKING PACKAGES TAEf8 "“ .

SANTIAGO

BODAH

O Preparation.

1 Coordination.

Under the leadership of
contributions and knowledge.

, all partners have been actively involved in the project preparation and brought different

1 ProjectManagementand coordination structures

2 Project meetings

P
2 Communication.

Santa Maria La Real

3 Management reporting and audit trail mechanism. will produce a progress report every 6 months

4 Risk, Quality Managementand Evaluation

-
1 BODAH Communication and Dissemination Plan and logo. Santa Maria La Real

2 e-Communication Strategyand Activities. A project Community Managerwill be appointed by Lisboa

3 Project promotional materials. Santa Maria La Real will also coordinate the edition of 6 short audiovisual clips

3 Capitalization.

Glasgow

4 Media coverage. will be responsible for ensuring regionalmedia coverage.

-
1 Capitalisation and Sustainability Charter and Action Plan
2 BODAH Policy Toolkit. Glasgow

(4 Development of transnational
knowledge and Strategy.
Pau

3 MNetworking and Capitalisation Seminar. Glasgow will organise a 2 days Networking and Capitalisation Seminar

4 Project Final Conference. A Final Conference willbe hosted in San Sebastian

-
1 Identification of Good Practices -Internationalbenchmark. Pau / San Sebastidn
2 Protocol of Measurement. Santa Maria La Real will identify and propose a set of both, carrying capacity and

5 Data Measurement and Analysis.

Lisboa

sustainability indicators, as well as a protocol on how to gatherand measure them
3. Development of an ad hoc BODAH versus RIS3 — Joint Strategy. Cork

1 Data collection, measurementand gathering (Data management). The methodology defined in the previous WP will be
applied to collect homogenouslyin » San Sebastian, Cork and the French Basque country

(6 Development of new processes
and tools.
Cork

7 Public sector upskilling

Bangor

2 Openand Big Data analysis (Data and Text Mining). Lisboa, Cork, Bangor.

3 Flow ManagementModels proposals. Based on the data analysed,
“Flow Management Models”

and Glasgow will propose some so called

1. stimulation of Quadruple Helix. Cork

2. Platform: Web based tool to share data managementservices for publicorganisations managing tourismand heritage
sites. Lisboa and Bangor

1. Development of a training tool towards the use of Open and Big Data. Bangor

2. Local Workshops; Seminars. Within the last semester of the project, in order to transfer the results at localfregional level
within their respective territory, {---)will organise a series of local workshops and seminars to explain the results.
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List of indicators F8HrE

SUMMARY TABLE OF RELATED INDICATORS OR INCIDENTS ON MEASUREMENT

INDICATOR
Real concentration levels of people / saturation in heritage areas [+Smartiago 2022]

RESULT
Following BODAH's protocol

Saturation expectations in heritage areas

Environmental conditions of heritage buildings

Access to buildings to perform measurements

is not allowed

Investment costs - heritage buildings maintenance

Real people traffic detection: number / area / time [+Smartiago 2022]

There are no cameras for continuous
measurement. A manual transit count was

performed

Reservation management analysis: predicting critical values of people concentration in tourist
itineraries

Real-time perception of saturation feeling: social networks

Following BODAH's protocol

Post-experience perception index of saturation feeling (surveys)

Following BODAH's protocol

Real-time perception of security: social networks

Following BODAH's protocol

Post-experience perception index of security (surveys)

Following BODAH's protocol

Real-time perception of cleanliness and hygiene: social networks

Following BODAH's protocol

Post-experience perception index of cleanliness and hygiene (surveys)

Following BODAH's protocol

Post-experience perception index of the state of heritage conservation (surveys)

Following BODAH's protocol

Post-experience perception index perception of commerce and services (surveys)

Following BODAH's protocol

Ratio people / bins / containers

Following BODAH's protocol

Volume of solid waste collected

Following BODAH's protocol

Frequency of cleaning services intervention by areas

Following BODAH's protocol

Crime rate in the monitoring area

Following BODAH's protocol

Air pollution levels

Following BODAH's protocol

Noise pollution levels

Waiting time on major public transport

Following BODAH's protocol

Incorporation of transport alternatives: bicycle service

Bicycle traffic is prohibited through the historic

center

Ratio residential housing / tourist housing

Following BODAH's protocol

Housing cost (m2): rent / buy

Following BODAH's protocol

Analysis of population movements: historical centres (heritage) - other areas

Following BODAH's protocol

Rate and quality of employment in the monitoring areas (Contracts, duration of contracts and
employment quality)

Following BODAH's protocol

Analysis of the commercial offer in the monitoring areas

Following BODAH's protocol

Local prices index

Analysis of the destination evolution of its commercial spaces in the monitoring areas: facilities
and shops for tourists

Following BODAH's protocol

Analysis of the destination evolution of its commercial spaces in the monitoring areas: hotels,
bars and restaurants.

Public institutions don't have the information
due to frequent changes in activity

|

CONCELLO DE
SANTIAGO
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How to achieve a balance between tourism, cultural heritage
and creativity —— Haikou's thinking
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General Situation of Haikou

ExR “—w—I8" SiEsZSiETh

One of the cities supported by the national strategy of “Belt and Road Initiative”

B0 cemaas)
| ZI5K3E Honors Haikou (the Provincial Capital City of Hainan)

® ® ® FEE 2280 FHAE
- |- A land area of 2289 knt
"EFREH T "R ERFE IR

International Wetland City Top Tourist City of China o BIFER 830 FHRE \

é\ é\ " An ocean area of 830 knt bl
. = . o © HEAO22875 /
PERRERSRT M0 BRI SES = bk Permanent resident population of 2870,000
One of Top 50 Cities in China with Neriaral iesies] 20

Investment Potential cultural city @ (P \ REFESEEHBEEEE)
Hainan Free Trade Port Law of the People's
Republic of China



P3N RALLES:

Unique Location Advantage

210 ER 2FK47%A0
21 countries \
47% of the world's population
\\
alKoOUu

S591MNER £Bk67% A0
59 countries
67% of the world's population

« EBBERABK. JEREARE. RESFE.

RN SFRBIRY LA 38 O
An intersection of Guangdong-Hong Kong-Macao Greater Bay Area,

Beibu Gulf Economic Circle, ASEAN Economic Circle and Southeast Asia
Economic Circle.

MANETHATHIE R EE2 1M ER. £B47%A0
4 hours flight to 21 countries, covering 47% of the world's
population

8/\B KITEI[EI A B 59 M EZR. £Bk67% A0
8 hours flight to 59 countries, covering 67% of the world's
population
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Three Thoughts of Haikou
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The material culture heritage

%E#%%I{%*E*H%iﬁm Improving policies related to cultural protection

tRSHIRE:

establishing

v (BOBKIFEREEMELREITRE)

Interim provisions of Haikou City on supporting the development of non-state-owned museums.

v (BOmSI#HtSHESSINFRIPFIBERETHNE)

introduce interim measures for nongovernmental participation in the protection and utilization of cultural relics in Haikou.

v (BOBXFFREIEE TR B XA RA TR TS

Guidelines of Haikou City on deepening urban renewal and promoting the protection and utilization of historical and cultural cities

A= XESECFIA Revitalizing heritage sites

[ BJ#Z IR E Investable projects ]

{ AR LARERE } [ EEREY L AEIEE } { ESEX b AEIEE 1 { OISR P A R AGEIE AR }

Wugongci Cultural Hai Rui Tomb Culture Qiu Jun tomb Culture Haikou Arcade Historical and Cultural
Park Project Park project Park project Block renovation and upgrading project
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Second

mibARSERNL, BEEOITexEFRmER.
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The intangible cultural heritage

h%ﬁ%@aﬁﬁﬁﬂﬂ Promoting the brand of special festivals

v B&E&

Wan Chun will.

v IRRAXAT
Lady Xian Cultural Festival.
v 8T

Flower exchange festival.

L 8SEIGIERaRIE 3R  Constructing haikou characteristic tourism commaodity system

@D 3E— SEMEEERIE

@D 55— =siEEiEEk

Feature 1: Rich in tropical island style.

Feature 2: Rich in Hainan intangible cultural heritage culture.
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Improving the management of cultural relics and artworks trading and bwldmg haman _7__7____7,_:*__;;-_-,-;—:-;—'?’-_'—
International Cultural and artwork trading center. e <

BRARLY  EXERD
ZRAKLEFIRD

"!‘f!(!
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Exchange of cultural relics and artworks

Bo S & SCEKIER Implement relevant policies
(EZR%ZE @5E X5 EmBHESEERMETIREAS TISHIHEEENR) PIBRESE "IMESCIITISIREN" .

In the Opinions on Some Special Measures to Support the Construction of Hainan Free Trade Port and Relax Market Access, it is clear that hainan will
"relax access to cultural relics industry”.

v IRVTHIBGEERNYIES. FIFFIEERFHNE

To set up market-based research institutions for the restoration, protection and appraisal of cultural relics.

v X ERsCYIRIE R L SERE S AN RE

The examination and approval of the establishment of hainan cultural relic shop will be implemented to inform the commitment system.

*RW;&ﬁ$ﬁEi§ Promoting platform construction
[ BJ#ZEIRE Investable projects ]
miEX gL EIRE BRERXAZARmEZZH0

Nanhai Cultural expo Industrial Park project Hainan International Culture and Art Trading Center
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B R HREERATE

Haikou Arcade Historical and Cultural

Exchange of cultural relics and artworks

-

Block renovation and upgrading project iRV ERE
Nanhai Cultural expo Industrial Park project
[ AMIXEAERE : P proj
Wugongci Cultural -
__ ParkProject SEERFRXHERREFAL
COEREYWAREE ) RS E Hainan International Culture and Art Trading Center
. : Boosting tourism development -
Hai Rui Tomb Culture A,
b I BTl
- Proj J . Attracting innovation and creation T,
([ EREXHAERE )
Qiu Jun tomb Culture |.
L Park project ), | p - —
BEPRISNES
MIRESTikiERE T IESERE Operation of special

The intangible cultural heritage \_ festival brand

bR AR A
Tourism commodity
development

The material culture heritage

J
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N L ¥/ Nuovo Circondario Imolese (NCI),
. \ ‘ ' Metropolitan City of Bologna, Italy
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| =3 \ MY & TR IFIX (NCL NUOVO
| .,, ) = S CIRCONDARIO
IMOLESE

Tourism & Culture in Green and Digital Transition

Thematic Network Webinar

Panel 3:

Balance between tourism, cultural heritage, and creativity
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https://www.comune.fontanelice.bo.it/
https://visitareimola.it/
https://digitale.regione.emilia-romagna.it/digitale-comune/notizie/digitale-comune

The complex began in 1890 as a provincial psychiatric hospital. It consisted of large
pavilions for the hospitalization of the sick and for general kitchen, laundry and
workshop services as well as clinics and staff quarters. It soon became one of the
most important asylums in Italy, covering an area of about 140,000 square meters
including the part of the land dedicated to an agricultural colony and the beautiful
park with large tree-lined avenues. Having completed its hospital function, the
area is now involved in one of the most important redevelopment projects for the
city.

Our proposal is to identify one or more pavilions for the Joint Green Design
Research Center Imola-China.

Nuovo Circondario Imolese (NCl),
Metropolitan City of Bologna, Italy

/:%%: )QA f‘// ]ﬁ‘ /‘g /E _’% )QA %ﬁ' /ZA g‘ INTERNATIONAL URBAN AND REGIONAL COOPERATION

HEFTFIX (NCI) NUOVO
CIRCONDARIO
IMOLESE

To bring the life into the city. The Osservanza green park-design
center for the cultural heritage IMOLA - Chinese Cities

?ﬁ%%?ﬁﬁoﬁ%ﬁ%ﬁéﬁﬁﬁﬁﬁiwﬁﬁﬁﬁ*

TR T 18904, HmWE —KAHLIIGIT . A AEsn BT
Be KMk KA G5« WA o5 A LI IR S HIA A SGZ Al B3 Laa 4 o iP5
IR PRAT B B KR i BB O BB e 2 —, i Z14 75~ F 05K, ik
oy LR TTMREARAEY), B — A R B SN 2 bl o FEZE R IR
BeThRe)s, BHMAEZSE 7V ENREENSIETHZ —.

FAT R VOE A - S g i v 50 (Joint Green Design
Research Center Imola-China) Ji&— i Z MN01E.


https://visitareimola.it/

FONDAZIONE 3&*@_ e e A ;a Nuovo Circondario Imolese (NCl),
“CADEN S -, - ) .
ACCADEMIA e e W Metropolitan City of Bologna, Italy
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h HRAFIX (NCID NUOVO
‘ ‘ e CIRCONDARIO
k\\\\\ IMOLESE

Piano Academy of Imola

AR HNEFZ

An international cultural excellence in the heart of the
Historical park “Osservanza”

SR “ B AE 7 7L A TR B B S A

Cultural heritage and Green Design in a EU New Bauhaus
perspective

KR “FNE SR Ez) A A 5 5

Z'/_L > l

-

New European Bauhaus
beautiful  sustainable together 3




Nuovo Circondario Imolese (NCl),
Metropolitan City of Bologna, Italy

/:%%: )QA f‘//@‘/‘g /E _)% )QA %ﬁ /ZA g‘ INTERNATIONAL URBAN AND REGIONAL COOPERATION
HEFLFIX (NCID NUOVO
, g s , CIRCONDARIO
To bring the life into the city. The IMOLESE

network of urban parks
HBRTTTEATG T o T A G Py %

‘Imola Verde' is the map that tells the richness and diversity of the city's green
spaces, from large historical parks to small gardens, from the riverside park to the
peri-urban woods, and then again the sports areas, vegetable gardens, social centers
and cycle paths, highlighting how this whole ecosystem is available on foot or by
bike.

The map contains 46 spaces that have been identified and included as they are
green areas owned by the municipality, always usable and to be experienced at any
time. This network of green oases will help make the city more livable and mitigate
the heat in the central areas and in the historic center.

“oxtafr sy RN 7O SR E YER 2 AR, ORI S BN
el AT 2> Bl 2T L AR, EEZ X, Sl AEag il B AT 4R,
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https://visitareimola.it/
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| | Nuovo Circondario Imolese (NCl),
. \ »ilf“‘ Metropolitan City of Bologna, Italy
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CIRCONDARIO

Parco Vena del Gesso (Unesco Cultural IMOLESE
Heritage Candidate) EU Project Life for
Oaks. Architect Mengoni Archives.

Parco Vena del Gesso (Ex& E#EBI SCHSA AR F=RIETNE ) FRERHRAE
wmWiE. FMEEE (Mengoni) BRIE.

Conservation management tools for increasing structural and compositional
biodiversity in Natura2000 oak forests.

Hhn “Natura2000” BRPAREERIARAED S LA ESET R,

The biodiversity of oak forests is declining as a result of intensive human use.
With the nature conservation interventions of the LIFE4AOAK FORESTS project,
our goal is to reverse this process. The project aims to promote the
regeneration of the forests and to restore the diversity of forest structure,
native tree species composition and micro habitats. As a results, the protected
forest mammals, birds, insects, plants and fungi will be preserved and their
populations will increase. The project is co-financed by the European Union’s
LIFE program.

I NRAVEE R, PRI A Z AR E IR R FI%. BATEITLIFE40AK
FORESTSIU H 5247 H AR ORI T Tt i, JJ X —3ifE. TiH = 52
BERRM B, KR M 45K, 2 LRRP LR E SR 2R . AL,
SRR ALY, SR B, EHYMAEKRSR RS, HiE
R tgim. 2z H bR UFETUH LR 5.

Mengoni Architect Archive #:3fi 5 &f JE R4 R TH 5

Life40Oak
Forests

N
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Nuovo Circondario Imolese (NCl),
Metropolitan City of Bologna, Italy
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HEFFX (NCID NUOVO
CIRCONDARIO
An innovative idea of connection IMOLESE

between culture and nature.

BRE S BRI S

The idea of the garden would like to be an exercise to create a relations
between the towns of the Circondario Imolese in Bologna, and the traditional
Chinese gardens.

%f&ﬁ/ﬁ% FIRIE, FEAE e AP S X 5 r ] oty i el P[] 3 57—

ZIN O

Cities are landscapes alive organisms, and like all the other organisms, they
survive enhancing dynamic ecological processes that involve human activities
and cultural perspectives for a new holistic vision of nature.

I A B2 R MR B oW AR A E LA —FE, AL
G AW IR B AR, X R e NSE S S, &
FESRATH B AA EH AR

For these reasons, The Garden of Nuovo Circondario Imolese is a metaphorical
experiment to understand how Green healthy cities can shape landscapes to
attract, surprise, and catch the future human and natural generations.

FF XL A, AT ZER H X (Garden of Nuovo Circondario
Imolese) EN A —ANFEMISELS, B 7EFRZ WnT i i 58 i 5o W R i)t — e 4
AR R T, Bl — N EERER T B AR EAR BT . R AELE NSRRI
7 A FE ) B AR . )
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Nuovo Circondario Imolese (NCl),

Metropolitan City of Bologna, Italy m_lj_Rc_

/:%%: )QA i‘//@‘/‘g /E _)% )QA %ﬁ' /ZA g‘ INTERNATIONAL URBAN AND REGIONAL COOPERATION
HEFTFIX (NCI) NUOVO
CIRCONDARIO
IMOLESE

NCl is a public body that represents the 10 municipalities of
the eastern area of the metropolitan area of Bologna with
133,562 inhabitants (Bologna Metro: 1 mio.).

NCHE— P RAIEHHM, REBERBT KESX A0 . 5 R R
133,562 (& JE W KA HIX: 100/7) »

* NClis characterized by important industries and a thriving agricultural sector. There is a very rich
historical, artistic and monumental heritage. There are universities and research centers.

©  NCIUEHEM X IR %Re B2 FE 1 TV ATES AR INALER T T 23l A AW EE L. 2R
MR, A RZ KRBT O

* Sustainability is a priority for the development of this territory. There are parks, natural areas and
tourist attraction routes, which are particularly important for the development of sustainable
tourism.

o ARBEAHRRSIR RS A S . G AR A E AR, TR T ORISR R, XL
it A0 R 55 %o (e ST il Ml T 4 B A R JC 9 B

*  Areas of interest for international cooperation [E Fr&1E BN ) 4T .
* Nature Based Solutions ecological transition & green deal (+ tourism/culture)
o ETHARRMITTER. EEBRMSOHE iR/ S0

* Smart & sustainable city with technology & culture aspects acting as pillars of the cities of
the future

o UARHECNSCA AR A ARORI T SR (1 R 5 S Sk

*  Green Design and Automotive Research Center £ {4, ¥ 11 5 V5 ZEHF 5T HH
7


https://visitareimola.it/autodromo/storia-autodromo/
https://www.comune.fontanelice.bo.it/
https://visitareimola.it/
https://digitale.regione.emilia-romagna.it/digitale-comune/notizie/digitale-comune
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Nuovo Circondario Imolese (NCl),

Metropolitan City of Bologna, Italy m_lJ_RQ
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4" Conferenza Nazionale
delle Green City
Le cilla verso la neutralita
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Boost Tourism with Cultural Heritage
Liuzhou Luosifen as an Example
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Liuzhou, with a history of more than 2,100 years, is called
City of Dragon
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The biggest industrial city in
Guangxi province
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An Automobile City
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Safeguard & Pass on Intangible Cultural Heritage
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Cultural Creativity to Design New Intangible Heritage IP
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Develop Cultural Heritage Tourism Products
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Liuzhou as a Cultural Tourism City with Cultural Heritage
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REGION Y
OF WESTERN o
GREECE X g %

INTERNATIONAL URBAN AND REGIONAL COOPERATION Funded by the
European Union

Region of Western Greece: Balance between tourism,
cultural heritage, and creativity
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TOURISM & CULTURE IN RWG A& iR AXX(ESihkib

v Diverse landscapes SRR X =

Discover unique travel experiences for every season

. )13 X

Springin Western  Summer in Western . Autiimn in Western Winter in Western
Greece Greece : Greece Greece
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Be inspired and Personalize your collection
IN WESTERN GREECE
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RWG: Tourism, culture, creativity, entrepreneurship (1)
BRIEAR : i  X1b - pIE - Al (—

EUROPEAN PROGRAMMES B InH
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LA - HERMBIEF LD
Creativity Hubs for Sustainable
Development through the Valorization

of Cultural Heritage Assets

interre
Greece-ltaly
CIAK

Europesn Regional Development Fund EUROPEAN UNION

Common Initiatives to AcKnowledge
and valorize tourism potential

of the programme area ]
through cinema I

Info Day
30*January 2019
Headquarters of Region of Western Greece
Patras
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RWG: Tourism, culture, creativity, entrepreneurship (2)
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HERIT-DATA: BIG AND OPEN DATA FOR A SUSTAINABLE HERITAGE MANAGEMENT TOWARDS MASS TOURISM IMPACT
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RWG: Tourism, culture, creativity, entrepreneurship (3)
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Innovation in Tourism in the Adriatic-lonian
Macroregion
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TEETE-ZREIE: Intelligence
7’._‘5 xyl—l-l B iﬁk El\J ﬁﬁ ;}j? ﬁIJ ;:.Fﬁ for Innovative Tourism Ecosystems deVelopment

in regional economies

MORE DETAILS
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Greece-ltaly
Creative@Hubs

Europesn Regionsl Development Fund  EUROPEAN UNION

CREATIVE@HUBS:
Holistic networking
of creative industries via hubs
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Interreg Europe



CREATIVITY INDUSTRY PROGRAMMES
2018- today

gIE~WINE : 2018 - SX

Strengthening 1577
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Cultural & Creative Regional Ecosystems (CCRE-S3)
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Industrial Modernisation -b
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Cultural and Creative
Regional Ecosystems
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Supported by the: 'é\gz CRPM

Smart Specialisation Platform for Regional Smart Specialisation Strategies (RIS3)
Thematic platform: Smart Specialisation Platform for Industrial Modernisation (S3P-Industry)
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https://s3platform.jrc.ec.europa.eu/cultural-and-creative-regional-ecosystems
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Thank you for your

attention!
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Be Inspired

IN WESTERN GREECE

Contact: Spyros Papaspirou
Region of Western Greece

New National Road, Patron-Athinon 32 & Amerikis
26 441, Patras Greece
+30 2613 613 630
S.papaspirou@pde.gov.gr

WWW.pde.gov.ar
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Zhengdong New District ¢ B : /’ | ﬂ
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Zhengzhou Twin Towers
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XinZheng International Airport



Star Observation
Platform(A.D.1200)
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One of the oldest astronomical instruments in the world
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Henan Museum



HARBLER—B L H: EB ST

A national cultural relic from Xinzheng:Lotus and crane rectangular hu
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Nnearthed cultural relics from Yangshao site : Painted pottery twin pot
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The oldest university in China: Songyang Academy



演示者
演示文稿备注
The oldest university in China: Songyang Academy
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National "Double First-class" University: Zhengzhou University
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Centennial Institution: Henan University
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Intangible cultural heritage, Mengxiang silver work: enamel silver tea set
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Inheritor of intangible Heritage: Mr. Li Jieshi
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Activated utilization of intangible cultural heritage: silver jewelry forging workshop
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Intangible cultural heritage works: Necklace for children
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Fuxi Mountain scenic spot: tourism promotes local employment
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The Great Bear Mountain, Star Pick tower and other tourist attractions: to promote local employment



Sciencefanditechno logyRilllluminates




JE BRI

KB M 5K Bk ) o

Zhengzhou Song & Dance Theater
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(Palace Banquet in
Tang Dynasty ) created
by Zhengzhou
Song & Dance Theater




EH (BB AT KTER: <H

Chinese traditional dance underwater: ingenious recreation of the Godness of Luo River
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The largest and longest performing theater cluster in China: "Only Henan - The Phantom City
of Drama" covers an area of 622 acres, within 21 theaters, plays of 700 minutes in length and
nearly 1,000 actors.
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Zen Nj usicShaoLin Grand Ceremony
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The world's largest live performance
- Zen meditation Shaolin - Music Grand Ceremony
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Zhengzhou immersive cultural tourism vintage neighborhood--Movie Town
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Mount Song
“The Centre of Heaven and Earth” Historic Monuments



RTFHRE Y H*

All kinds Kung fu around the world originated in Shaolin




The Yellow River=’q]
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River: the mother river of China, the soul of the Chinese nation
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Yellow River Museum
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The Ancestor of Chinese Culture, Emperor Xuan Yuan
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Zheng Han's hometown-Xinzheng City
"Yellow Emperor Thousand Ancient Scenes" live performance
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The ancient Kingdom of Heluo : Ancient City in early China
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The confluence of the Yellow River and the Luo River
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Famous Poet: Du Fu
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Survey Report on Tourist Satisf: iction of International Tourism Cities

R : International Mayor’s
ERBFARE ( SLRIPRBEEDEUR L ) T‘E k'ﬁetﬁ l Forum on Tourism

China Tourism A (Data Center of the Ministry of Culture and Tourism)
2021-4 -21 , ¥fMZhengzhou
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2021 China (Zhengzhou) International Mayor’s Forum on Tourism
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Zhengzhou Airport Hub
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Zhengzhou East High-speed Railway Station
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Ruyi Lake, Zhengdong New District
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Zhengzhou Central Cultural District: Zhengzhou Grand Theatre
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Welcome to Zhengzhou, the center of China




Panel 3: Balance between tourism,

cultural heritage, and creativity muRc_
F34: EiREEL. iﬂsﬁﬁﬁ%

L
INTERNATIONAL URBAN AND REGIONAL COOPERATION A European Union
Programme

ﬁl’llﬁElL‘: EEZ_IEH mﬁ— »@]‘ City/region 3BT/ X3®ZFX: Murcia Municipality, Spain F3EF B /R LT

Population A\ [d: = 460.000 inhabitants (7th largest city of Spain) 46 /7 (FHEEF 5

BRI D
Part One: Murcia as a part of the Urban Agenda for the EU Partnership on Culture Size THIFA (sq km.*F 5 /A B): 881.9 km?
and Cultural Heritage. Main economic sectors EE =MV & EMIK: Mainly services, tourism and
F—H: BREWAN (BRSNS P2 Ak A2 RITTIE) agriculture exports (e.g. fruit, vegetables, wine). R33Nk Figie AR = @ i 0

5 Key pillars: 11 K3 A% SIS LES Gl <
Capital of the Murcia Region and a University City F2/RFE B 15 X & K FI
1.  Cultural Tourism, SCJiEF=),
2. Creative and Cultural Sectors, SCAI=,
3. Transformation, Adaptive Reuse and Urban Reconversion, B0i& . & v 4 F5- 1) FH
NI A,
Resilience of Cultural and Natural Heritage, SCAL AL H SR8 =K & 17,
Cultural Services and Culturé¥F¥nclusive Cities £ 25 P 3 15 10 SCAL IR 55 A1 SC Ak

Intangible Heritage

=0 bie:iN
Urban Policy on

Landscape Monuments
ture and Cultural Heritage

Ax& A S ot

7 topics (5 sectoral, 2 cross-cutting)
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Transformation, Adaptive Reuse and
Urban Reconversion
Bt ENAEBERARBTER
Resilience of Cultural and Natural Heritag
Inclusive Cities
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Cultural Services and Culture for
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Cultural Tourism

Financial Sustainability and Funding ﬂ?fﬂﬁlﬁfﬁﬁ‘fﬂﬁﬂﬁﬁ)ﬁ
Integrated and Interdisciplinary Approaches for Governance ﬁﬁ?ﬁﬂm%ﬁ & %%ﬂf}‘%
Dimensions: Social - Ecological - Economic ﬁ }E: *i,% _ E'E?!m? _ %B?
Principles: Ethics A i Ki g Cohesi E l)-UJ q ﬁﬁ %% ’ﬁlﬂ:{ ﬁ% j]

THEMATIC NETWORK WEBINAR TOURISM & CULTURE IN GREEN AND DIGITAL TRANSITION
(04 MARCH 2022, 09: 00-11:00 CET),
T BRI 28 i o b £, B R R SO el
(2022FF3H4EI 09:00- 11:00Dz{)||EPHFHTIEJ>




rFanel 5: balance petween tourism,
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Action Plan: Murcia has successfully developed 2 actions (out of 11) 178k BRI B RIS E2iATs) (FE11305)

Action 2: Street Invasion, Atomisation and Cultural Reactivation

frah2: HOENE. Bk oUbiEd

= A new cultural (governance) model with atomised

Culture Actions, promoting fragmented cultural s — R A (VD) BIR, S8R AR
consumption by citizens, with a structured public “seAvATERT Ef(ﬁﬁﬁ&f#ﬁ%l%(ﬁ
cultural procurement model to reactivate local culture 7. INFESEAL SR 5B

o etion B RASRLASSHLRMBLL, DRl

" foles, unctions and designe. for - healthy urban | % FLEASEIM ML, WiE XL ¢
’ ) N > N %\ﬂ: 7 S
microclimate for culture consumers, as well as fj/j@uﬁr’ ﬁIﬁ%/E%%?%@E@E’WjFﬁ
focussing on digitalisation, remote cultural offers and AR, R SRR I AR SO R 55

new culture opportunities. ISl

= |ncentivising peri-urban areas for culture consumption, -“J%ﬁ})?jjbﬁiliﬂﬂlziﬁﬁi?%?ﬁjﬁ, Kﬂ‘i}ﬂ#ﬁéﬁjﬁﬁ
not only unburdening the city centre, but a new @Eﬁﬁﬁf ﬁlﬁﬂﬁﬁi\%r‘fi‘k%ﬁ@ﬂfﬁﬁ
approach towards cultural sectors and their business SCRET G, AN S QIS 3 T = A e H R

models, generating a spill over effect to neighbouring

. . ys THEMATIC NETWORK WEBINAR TOURISM & CULTURE IN GREEN AND DIGITAL TRANSITION
municipalities. {0 MARCH 2022, 08:00,11:00 C

R 2 B i o 4 6 S R i R R Im\#ik

(2022$3H4E 09:00-11:00 KK H #4fs Hsf 6] )




Panel 3: Balance between tourism,
cultural heritage, and creativity
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Action Plan: Murcia has successfully developed 2 actions (out of 11)

MURC

INTERNATIONAL URBAN AND REGIONAL COOPERATION

frafitdl): /KT  E RISt miATa) (Hh113)

178h3: 1BFEAHE. I > (CHINE)

= CHIMEH O 2 BB H Gy, B E N5 2 R4 P2 Fl 4
B, NBRZARFESNEZEIRR, RASSE]. SCF
s, AR E S E B RS 5 EAEIRE .
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Action 3: Cultural Hubs for Innovation, Modernisation and
Enhancement (CHIME)

= CHIME hubs are creative hubs to strengthen artistic
production and innovation and promoting a structural
framework for self-employed artists, granting spaces, support
and feedback whilst promoting participation and
transparency in cultural management.

k55, WOREIREAFTSCAR N2, JF HAs 56 a5 It
HOA, ARSI =R, HZ2RIEARX

= These Cultural Testing Tubes are to support local economy

and cultural offer, creating ideas and new cultural content,
and testing pilot projects and proposals, following the pattern
of living labs with a deepened focus on citizen cultural
involvement.

= This activates local networks of economic fabric, a permanent

cultural network both within the city and among cities is
established, and artists participating in residency programmes
build bridges between countries and cultures.

wz5.
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THEMATIC NETWORK WEBINAR: TOURISM & CULTURE IN GREEN AND DIGITAL TRANSITION
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cultural heritage, and creativity D{I_LJ_RC_ -
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Part Two: OCULTO.TV 4. OCULTO.TV

= OCULTO.TV is an audio-visual platform launched by Murcia City, » OCULTOTVE B /R HEE KM F 4, o] DLEETF

where original audio-visual productions can be viewed online, or on Bl ARG S F R F 78 2 WL % 4 1 JE Q0 I
any mobile, tab-let or Smart TV.
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= With thematic channels, the objective of this platform is to give P EWAEZANTEEME, BEAEF S ZARIMAE T
visibility to local artists and creatives, offer local culture productions. VBB RSN E, JFHRME SR
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Panel 3: Balance between tourism,
cultural heritage, and creativity
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Part Three: Cultural Heritage Recovery

= Qur urban area coexists with singular monumental and
historical resources and public spaces of extraordinary
singularity that are an inseparable part of our history
and culture, as is the “Huerta de Murcia” (countryside).

= The Project:

1.

Tourist preparation and enhancement of the “aljufia”
waterway (cultural heritage) as it passes through the
city.

Recovery of the “San Esteban” archaeological site

Murcia as a future international headquarters of the
Silk Road, with the creation of the headquarters and
arts museum.

The transformation of the “Monteagudo San Cayetano”
visitor center, into the headquarters of the municipal
archaeological museum.

The street of museums, an interconnecting green
corridor.

MURC

INTERNATIONAL URBAN AND REGIONAL COOPERATION
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TOURISM IN LAZIO 5% Bk IEr=

LAZIO IS ONE OF THE MOST IMPORTANT ITALIAN DESTINATIONS IN TERMS OF NATIONAL AND INTERNATIONAL TOURISM;

'''''

CITY OF ROME PLAYS A DECISIVE RoLE in terms of tourist flows, but it also means that additional work, plans and organizationt

-----

the tourist offer is needed to guarantee greaTer quality in reception and services. vee

\\\\\
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over the last 20 years Lazio has developed a network of agritourism companies that offer a rich and articulated panorama of
experiences in the countryside to visitors from all over the world
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THE OFFICIAL TOURIST BOARD OF LAZIO REGION: VISITORS 30 000 375‘% @ 4 I [
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NextGenerationEU actions
“F—AREKH” 173
Among the many initiatives financed with the Italian Recovery and Resilience

plan, Lazio Region, along with the other Italian Regions, is discussing and
developing a special policy to restore and preserve rural buildings and landscapes.

SER KA “REMB IR THRIG B 2T, for WK X S B AR
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Restoration of a wide range of historic rural buildings and conservation of the
tipical architecture in rural landscapes (farmhouses, mills, rural churches)

BRSSPSR, R o SRR CR&. B, 2
D .

The objective is to make the most out of our rich heritage of rural architecture
and to promote a sustainable and efficient tourist and cultural fruition of this

important asset.
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Itierario Giovani HEENERFRLE
YOUTH HOSTELS IN LAZIO REGION #7728 A X 17 %gﬁ“ﬁ’fiﬁf

Throughout these years we invested 6 million euros in restoring
mainly rural buildings to make youth hostels out of them.

- JEER, BRATHEe00TKIT, FEMTEBE 2 NEFHHHSE
B IR

- The objective is to recuperate rural architecture and to offer young

people, from everywhere, the possibility to enjoy the cultural and
natural heritage of our region.

- ERRBESHEN, iBREHASBRERARBREPFRL “
X BISCAL AT B AR

- Aquapendente and Trevi, two success stories
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